WRITING THE ABSTRACT:
Making a submission: you are required to complete the abstract field in the submission form. This abstract should also be included in your paper (see paper template).

The submission form will prompt you to select the IGLC theme you are submitting under and one more that is of relevance. This is to help the review process and the review of your paper will be delayed if you do not do this. 

[bookmark: _GoBack]Please also use this guidance note as a preferred basis to structure your paper. A good paper will contain the elements below but without the headings. Text, tables, figures and references must also be in the IGLC 2019 paper template format and the length of the paper must be no more than 10 pages. 

To write your abstract (without inserting the headings) please address the following points in 200 words:

Question: What question does the conference paper seek to address?

Purpose: What is the purpose of the research?

Research Method: How have you collected your data and arrived at your conclusions? 
You need to show the rigor of your study to distinguish between opinion (what you think) and evidence (what you know based on data that you have collected and analyzed).

Findings: What is your contribution to knowledge? 
You need to show why the research is worth archiving for future researchers in practice and/or academia?

Limitations: How is the research constrained, and what effect has this had?
 If you do not recognize the research constraints, it shows a lack of rigor in method.

Implications: Explain the relevance of your work.
 This is what engages the reader and promotes their interest in what you have to say.

Value for Researchers in Practice and Academia: How will this work improve Lean Construction practice, education, and/or research?

Paper Type: Please identify the category that best characterizes your research:
1. Blue skies research is theoretical and/or early ideas – no market application yet;
2. Research that is advancing previous themes - mid-way to market;
3. Applied research comprising case studies, implementations and so on that is near market.
